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What is marketing?



Examples of Alcohol Marketing 



MERCADEO- Ecuador



Antioxidant beer



Advertising: 
Internet

Minister of Sport Anil Roberts
& Carib Managing Director congratulate the owners of Carib Guineas



Sponsorship





https://www.facebook.com/photo.php?fbid=1015
2337064444847&set=pb.73491349846.-
2207520000.1404935249.&type=3&src=https%3A
%2F%2Fscontent-a.xx.fbcdn.net%2Fhphotos-
xfa1%2Fv%2Ft1.0-
9%2F10247457_10152337064444847_21897064
01456207093_n.jpg%3Foh%3Dc3b2f71cce0f500e
34c613bead85f352%26oe%3D5446BEC8&size=90
0%2C675

https://www.facebook.com/photo.php?fbid=10152337050749847&set=pb
.73491349846.-
2207520000.1404935270.&type=3&src=https%3A%2F%2Fscontent-
a.xx.fbcdn.net%2Fhphotos-xfa1%2Ft1.0-
9%2F10154434_10152337050749847_642684781573071833_n.jpg&size=
900%2C675



Examples of alcohol marketing code 
violations

Images sourced from 

Google Images



ALCOHOL, BREAST CANCER and MARKETING



Evidence

Marketing increases the Purchase and Consumption of 
alcoholic beverages
Addiction supplement: Alcohol marketing regulation: From 
research to public policy

http://onlinelibrary.wiley.com/doi/10.1111/add.v112.S1/issuetoc

• PAHO Meeting on Alcohol Marketing Regulation: Final Report 
2016

• PAHO Technical Note on Alcohol Marketing Regulation 2017

http://www2.paho.org/hq/index.php?option=com_content&vie
w=article&id=13130&Itemid=40342

http://onlinelibrary.wiley.com/doi/10.1111/add.v112.S1/issuetoc
http://www2.paho.org/hq/index.php?option=com_content&view=article&id=13130&Itemid=40342


Marketing policy options

• Total ban
• Easiest to implement

• Least expensive to implement

• Research base is not extensive, because most “natural 
experiments” are increasing marketing

• Will generate significant alcohol industry opposition
• Will claim hurts competition

• In fact, current high marketing 

spend creates high barriers to 

entry that already hurt 

competition



Marketing policy options

• Partial bans

• Content-specific

• Time-specific

• Audience-specific

• Beverage-specific

• Medium- or channel-specific

• Location-specific

• Event-specific
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Advertising
restrictions on
national tv
(2012,2016)



17

12

2

9

10

9

3

2

3

3

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

2012

2016

17

12

2

8

10

10

3

2

3

3

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

2012

2016

17

11

2

8

10

10

3

3

3

3

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

2012

2016

B
EE

R
W

IN
E

SP
IR

IT
S

No restrictions

Voluntary / Self-Regulated

Partial Restriction

Ban

No response / No data

Advertising
restrictions on
national radio
(2012,2016)



B
EE

R
W

IN
E

SP
IR

IT
S

No restrictions

Voluntary / Self-Regulated

Partial Restriction

Ban

No response / No data

Advertising
restrictions on
print media
(2012,2016)

22

20

2

7

8

4

1

1

2

3

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

2012

2016

22

19

2

8

8

4

1

1

2

3

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

2012

2016

22

19

2

8

8

4

1

1

2

3

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

2012

2016



B
EE

R
W

IN
E

SP
IR

IT
S

No restrictions

Voluntary / Self-Regulated

Partial Restriction

Ban

No response / No data

Advertising 
restrictions on 
billboards
(2012,2016)

21

20

1

8

8

4

2 3

3

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

2012

2016

21

20

1

7

8

4

2

1

3

3

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

2012

2016

21

20

1

8

8

4

2

1

3

2

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

2012

2016

No restrictions Voluntary/Self-Regulated Partial Restriction Ban No response/No data



B
EE

R
W

IN
E

SP
IR

IT
S

No restrictions

Voluntary / Self-Regulated

Partial Restriction

Ban

No response / No data

Restrictions on 
alcohol industry 
sponsorship of 
youth events
(2012,2016)

28

24

3

4

1 2

1

1

6

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

2012

2016

28

22

3

4

1 2

3

1

6

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

2012

2016

28

23

3

3

1

1

2

2

1

6

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

2012

2016



B
EE

R
W

IN
E

SP
IR

IT
S

No restrictions

Voluntary / Self-Regulated

Partial Restriction

Ban

No response / No data

Restrictions on 
alcohol industry 
sponsorship of 
sports events
(2012,2016)

28

24

3

4

1 2

1

1

6

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

2012

2016

28

22

3

4

1 2

3

1

6

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

2012

2016

28

23

3

3

1

1

2

2

1

6

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

2012

2016


