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Examples of Alcohol Marketing
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INSTANT ENERGY

th b= “?

: ®
' nd ,Qodq +S'pi.rit

Halr,
wugq

Solutlons for

BURN ‘f;
MORE

CALORIES "Ny

The New Science Behind
A Faster Metabolism

£
&

'1 (BEER
" Your Fast rci( 15 Tlght
| Abs, Butt and Thighs

-

-~
| PIZZA, CHIPS;
ICE CREAM... "
Our Gunlt—Free
Shopping List, p.158
4

Join the Motherboard!
OPEN FOR DETAILS

¥ 24 Fresh Ideas to Recharge

= Your Mind and Body

/

?/ )

FITNI
a“u

a Gorgeous

Summer

Eat Your
Veggies

7 Tasty,
Satisfying

Y/AUGUS' $3.5

IESSMAGAZINI

ll 08
417,

Dishes

50,
CcoMm
vln

orqamnsic.

Green Tea Bier

enefits
What's hot in ale? Tea. Coffee has been used to

flavor porters and stouts, and now java’s cousin is
getting in on the action. Sure, you'll get more bang
for yourbuck from fruits and
veggies, but, hey, every little bit counts.
Wondering what the latest combo of two
brews in one tastes like? We chose our
top three earls gone wild. —Sarah D’Angelo

<BluCreek Zen IPA
The/India pale ale-green tea mash-up ]
was the fave. “It’s refreshing—similar
to a traditional IPA,” says senior
fitness editor Lindsey. (blucreek.com)
MateVeza Yerba Mate IPA >
Testers enjoyed the fruity flavor of
this brew, made with South American yerba
maté. Special projects editor Caroline put
it simply: “Yummy!” (mateveza.com)
<Ineeka Organic Green Tea Bier

This ginger-tinged Belgian-style ale
tastes more like herbs than hops.

“A good option for people who don’t

love the flavor of beer,” says associate
beauty editor Ayren. (ineeka.com)
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Sponsorship

“Y he Beer:Domino Players LOVE
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CON PORT ROYAL

ADVERTENCIA: EL ABUSO DE LA BEBIDA PERJUDICA LA SALUD. I‘N.‘Ab FA

https://www.facebook.com/photo.php?fbid=1015
2337064444847 &set=pb.73491349846.-
2207520000.1404935249.&type=3&src=https%3A
%2F%2Fscontent-a.xx.fbcdn.net%2Fhphotos-
xfal%2Fv%2Ft1.0-
9%2F10247457_10152337064444847_21897064
01456207093_n.jpg%3Foh%3Dc3b2f71cce0f500e
34c613bead85f352%260e%3D5446BEC8&size=90
0%2C675

ADVERTENCIA: EL ABUSO DE LA BEBIDA PERJUDICA LA SALUD. LHAD.FA

https://www.facebook.com/photo.php?fbid=10152337050749847&set=pb
.73491349846.-
2207520000.1404935270.&type=3&src=https%3A%2F%2Fscontent-
a.xx.focdn.net%2Fhphotos-xfal%2Ft1.0-
9%2F10154434_10152337050749847_642684781573071833_n.jpg&size=
900%2C675



Examples of alcohol marketing code
violations
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ALCOHOL, BREAST CANCER and MARKETING
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Evidence

Marketing increases the Purchase and Consumption of
alcoholic beverages

Addiction supplement: Alcohol marketing regulation: From
research to public policy

http://onlinelibrary.wiley.com/doi/10.1111/add.v112.51/issuetoc

. ;ﬁll-lso Meeting on Alcohol Marketing Regulation: Final Report

 PAHO Technical Note on Alcohol Marketing Regulation 2017

http://www?2.

pa p?option=com content&vie
w=article&id=13
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30&Itemid=4034

ho.org/ha/index.ph
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http://onlinelibrary.wiley.com/doi/10.1111/add.v112.S1/issuetoc
http://www2.paho.org/hq/index.php?option=com_content&view=article&id=13130&Itemid=40342

Marketing policy options

e Total ban

e Easiest to implement

* Least expensive to implement

* Research base is not extensive, because most “natural

experiments” are increasing marketing

* Will generate significant alcohol industry opposition
e Will claim hurts competition
* In fact, current high marketing
spend creates high barriers to
entry that already hurt
competition




Marketing policy options

* Partial bans
e Content-specific
* Time-specific
* Audience-specific
* Beverage-specific
* Medium- or channel-specific
* Location-specific

* Event-specific
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Restrictions on
[ alcohol industry
sponsorship of
youth events
(2012,2016)
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