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Elimination Initiative

Brand Style Guide

Let’s accelerate the elimination of communicable diseases in the Americas



To reinvigorate the Elimination Initiative (post COVID) we have created a 

captivating identity package that resonates with a wider audience and serves 

as a symbol of the collective path towards disease elimination in the 

Americas.

Introduction
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The Brand

The visual mark consists of 30 dots, each representing a disease the 

initiative seeks to eliminate. The plus symbol (+) reflects the inclusion 

of additional diseases and conditions and keeps the brand open and 

adaptable to future needs.

The 30+ logo mark can be used by itself
and used as a watermark. Do not change
its color to any color other than PAHO
colors.

*
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English

Full Brand Version
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English

Brand Construction

X2X

2X

CMYK: C96 M54 Y5 K27 
RGB: R35 G97 B146 
PANTONE: 647

HEX: 236192

To ensure the prominence and legibility of the logo, always surround it with a field of 
clear space. Clear space isolates the logo from competing graphic elements such as text 
or photography that may divert attention from the logo. This area is measured
using the X space distance between the Elimination Initiative wording and the
30+ mark as shown. No other graphic elements, typography, rules, or images
should appear inside this clear space. (Applicable to all translations of the logo)

2X

Logo 
minimum size 
not less than 
5mm height
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The logo may be used in 
monochrome only in PAHO-
approved colors.

*

Español

The brand 
Black & White / Single Color 
Use
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Incorrect Use

Do not add other elements to the logo

Do not change the font

Do not change the colorDo not stretch or distort the logo

Elimination
Initiative

Do not place logo on busy backgrounds
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Placement with PAHO’s and Other Logos
The Elimination Initiative logo must not be combined or locked up with the PAHO logo or any other 
institutional logo. The initiative represents a collective regional effort, not a single organization.

DESTINATION: ELIMINATION



Languages
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English
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Spanish
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French
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Portuguese
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Colors
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Primary
Pantone 2925
CMYK: C90 M25 Y0 
K0 RGB: R30 G127 
B184 Hex: 1E7FB8

Primary
Pantone 647
CMYK: C96 M54 Y5 
K27 RGB: R35 G97 B146 
Hex: 236192

Primary
Pantone 165
CMYK: C0 M70 Y100 
K0 RGB: R255 G103 B31 
Hex: FF671F

Colors
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Fonts

DESTINATION: ELIMINATION

Let’s accelerate the elimination of communicable diseases in the Americas



Typography
The official typography continues to be Frutiger

as it is the official font used on the PAHO logos.

Frutiger is a sans serif typeface. Its many

weights should be used throughout the PAHO

collateral for body, headlines,

subheads, captions and callouts. If unavailable, 

Frutiger can be substituted with Arial.

Frutiger 45 Light 

Frutiger 46 Light 

Italic Frutiger 55 

RomanFrutiger 56 Italic
Frutiger 65 Bold 

Frutiger 66 Bold Italic 

Frutiger 75 Black

Frutiger 76 Black Italic 

Frutiger 95 Ultra Black 

Frutiger 47 Light 

Condensed Frutiger 57 

Condensed

Frutiger 67 Bold Condensed 

Frutiger 77 Black Condensed 

Frutiger 87 Extra Black Condensed
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Trademark Registration
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Legal Protection
The Elimination Initiative logo is registered with the United States

Patent and Trademark Office (USPTO). This legally recognizes PAHO as

the exclusive owner in the U.S., ensuring protection against

unauthorized use. This registration also enables PAHO to prevent

similar-looking logos that could confuse the public or weaken the

Initiative’s identity. For example, if a private company attempted to

register a logo using the number 30 with a segmented circle design,

PAHO would have grounds to oppose it. This legal protection supports

communications and visibility efforts and helps preserve the credibility

of the brand.
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Visibility and Application
Examples
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“Committed to eliminating over 30 communicable diseases and related 
conditions by 2030”

Never use the expression “PAHO’s Elimination Initiative.” It is incorrect 
and may imply PAHO itself is being eliminated.

Correct usage: “PAHO's Initiative for the Elimination of Diseases" or 
simply "Elimination Initiative" after the first mention

Tagline suggestion
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How to Refer to the Initiative in Publications? 

Suggested paragraph

“PAHO's Initiative for the Elimination of Diseases aims to 
eliminate more than 30 communicable diseases and related 
conditions in the Americas by 2030. This effort, centered on 
improving the health and well-being of people and 
communities, builds on the Region’s legacy in disease 
elimination—from smallpox and polio to rubella, and in 
many countries, malaria and the mother-to-child 
transmission of HIV and syphilis.”

Where to include it?
- Forewords or institutional messages
- Introductions or background/context sections
- Any section referencing integrated approaches, regional 
targets, or elimination commitments

Technical and strategic 
publications
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Web 

- Link the Initiative’s official website from your country 
page.

https://www.paho.org/en/elimination-initiative

- Use the official Elimination Initiative tag in all web 
stories, publications, and content related to the 30+ 
diseases.

Suggested mention at the end of a web note or story:
“Trachoma is one of over 30 communicable diseases and related 
conditions PAHO aims to eliminate by 2030 through its Elimination 
Initiative.”
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Corporate Materials

Attention: In cases with limited space, the Elimination Initiative logo may appear beside the PAHO logo
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Videos

1

3

2

In video content, the Elimination Initiative logo should appear in a 
separate frame from the PAHO logo. Follow the recommended sequence 
shown here:
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Roll-up 
Banners

DESTINATION: ELIMINATION



Social 
Media
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Backgrounds for Virtual Meetings
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Thank you
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