
4. SOCIAL MEDIA

Sections

Objective: To provide practical 
guidance for the collection of 

communication inputs that increase 
the visibility of project activities and 

results, while highlighting the 
cooperation between PAHO and 

Global Affairs Canada.

This guide is aimed especially at 
technical and communication focal 

points, coordination and 
implementation support personnel, 

and third parties that develop 
communication products within the 

framework of the project.

1. OPPORTUNITY

If you have identified a topic, event, or 
situation, inform your communications 

focal point to coordinate the 
development of a potential product that 
increases the visibility of the project. The 

development and review of regional 
communication and video products 

should be coordinated with the 
Communications Department (CMU). 
Check the document available to all 

PAHO personnel that details 
CMU’s process for developing a 

communications initiative.

Click here to submit a CMU request 
through PAHO´s intranet.

You have identified 
an opportunity 
to make the 
achievements of 
the project visible...

What can you do?

Every story needs 
characters... 
How can you capture 
some testimonies?

2. TESTIMONIES 

Recommendations on how to capture testimonies:

◦ Ask the interviewee if they want to offer their 
testimony and explain the purpose of the interview 
and the topics that will be addressed.

◦ Ensure they fill in the consent form. If the 
interviewees are minors, their legal guardian(s) 
must sign the form. 

◦ Register the person's full name and the place or 
community where they are located.

◦ Ask them to tell you a couple of details about 
themselves. For example: their age; what a day in 
their life is like; and their link to the project. You can 
ask these questions as part of a friendly 
conversation in which the person feels comfortable. 
Include questions that challenge expected gender 
roles.  

◦ Ask about a successful experience as a result of the 
project, for example: What difficulty did you have? 
How did you approach it? What was the result?

◦ Take note of some characteristics and details of the 
environment; for example, what the place looks like 
and the dynamics among the people who live there. 

◦ To reinforce storytelling strategies, you can also 
review the course “Inspire and persuade with 
storytelling” available to all PAHO personnel.

3. AUDIOVISUAL MATERIAL  

◦ The most powerful photographs are those taken 
at eye level. Pictures taken with the camera 
angled above the person being photographed 
convey submission. 

◦ Show cultural and gender diversity with respect. 
Make sure people feel comfortable being 
photographed and portray them in their everyday 
clothes and settings. 

◦ Take supporting images that illustrate what the 
interviewee is expressing.   

◦ Portray women and men as active participants in 
health and development interventions.

◦ Show diverse and multifaceted women, and men 
in different roles, for example, actively involved in 
family care. We should avoid images that show 
stereotypical gender roles and biases. 

◦ Show adolescents in leadership or training 
activities, for example, presenting on a topic, 
playing in a football game, etc.

◦ Remember that, for photos related to newborns, 
you should not see baby bottles, pacifiers, or cans 
of baby formula. PAHO promotes breastfeeding.  

◦ Also capture photos of people's environments, for 
example, their school or workplace.

The most useful photographs are:

◦ Those that show the person    
a) in the context of their 
community; b) exercising their 
role; and c) looking directly at 
the camera. The latter can be 
captured from the waist up or 
from the shoulders up.        

What kind of videos and 
photos could you capture 
to support the future 
development of a 
communications product?

How do you consider 
gender and 
multicultural 
approaches?

Audiovisual material is key to communicating 
about a situation or event.

Follow the recommendations below to capture photographs and 
videos that consider gender and multicultural approaches, two of 

our cross-cutting themes.  

Social
Media

◦ Inform your communications focal point on the activities 
that could be posted on social media.

◦ Share a brief description of the event, highlighting its 
relationship to the project objectives.

◦ Obtain clear and concise statements from the key actors.
◦ Take high-quality photos or videos. 

If you are responsible for covering the event, remember 
that the publications must be made from the official 
PAHO accounts. To highlight the 
participation of the donor, the 
following mentions should be used on 
social media.

◦ Facebook: @CanadaDevelopment
◦ Twitter: @GAC_Corporate
◦ Instagram: @gacanada.amcanada

You can also tag the 
Canadian Embassy or 
mission in your country. 

How can you contribute to making 
a timely, engaging, and relevant post?

There is an activity 
that could be made 

visible through 
social media.

5. EXTERNAL SUPPORT    

What other recommendations can you give?

This content will be produced by an external 
communications agency.

Some communication projects can be outsourced to 
agencies that produce very high-quality content. We 
must ensure that they take into account the 
cross-cutting themes of the project such as the gender 
and multicultural approaches.  

Recommend they:  

◦ Use inclusive language, replacing expressions in 
generic masculine with others that consider gender 
diversity such as “chairperson” instead of “chairman” 
and suggesting expressions that do not reinforce 
stereotypes or prejudices. You can even recommend 
they take the free and publicly open course: Gender 
and health: awareness, analysis, and action.

◦ Ensure sensitivity to diversity in gender identity and 
sexual orientation. When possible and safe, include 
testimonials from people in the LGBTQ+ community.

◦ Include images of people with different disabilities 
(hearing, visual, intellectual, and others).     

◦ Develop materials adapted and accessible to people 
with different disabilities. For example: include closed 
captions and alt text in non-text elements and use 
sign language.

◦ Ensure the correct use of PAHO and Global Affairs 
Canada logos. For more details you can access the 
Visual Identity Guidelines for Recognizing Canada’s 
International Assistance or contact the 
communications focal point of the project:                                                                             
Maria Alejandra Ocampo - ocampomar@paho.org
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6. TRAININGS/WORKSHOPS 

These activities are a 
fundamental part of 

project implementation. 
To make them visible 

you can:

What materials could you capture?  

◦ Provide a group photo of the 
workshop participants.

◦ Show banners with a visible Canada 
logo.

◦ Take photos that show action on the 
topic being discussed (avoid taking 
photos showing participants’ backs).

◦ Capture some testimonials from the 
participants and/or speakers.

Toolkit for Effective 
Communications 

Project: Improved Health 
of Women and Adolescent 

Girls in Situations 
of Vulnerability
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